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Hvem er jeg?

GTM Lead Marketing and Customer Insights

Microsoft MVP innen Business Applications

10+ ars erfaring fra IT, fra intern support, til
iIntern CRMansvarlig, til konsulent, til
radgivning og lgsningsdesign

Har jobbet innen finansretail og event
produksjon med mer.

Do what matters



@ dVd nade Do what matters

Future of
Marketing

Hvordan formes Dynamics 365 Marketing
fremover ?
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Typical situation

Compani es d dbmidatand physical Inability to engage Multiple Unlock and
know their experiences are in moments that departments are transform your
customers in an disconnected matter creating siloed data to engage
actionable way experiences customers with

clear intention
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Totally normal
podcast
episodesin
2021:

- NFT’S WILL MAKE YOU RICH
- billionaire astronauts
- it just keeps getting worse

5! ¢! XP

THE PROBLEM IS NOT
FINDING DATA, IT IS s
FIGURING OUT WHAT TOZT —¢
DO WITHT

@ Spotify:  #SPOTIFYWRAPPED

Dear 3,749 people who streamed

4t ¢the World As We
tg¥iobnCo fthe Brexit vote

Hang in there

Know It”the day 0
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Hva
pavirker
0SS?

Hvavil kundengd h a ?
Hva stgtter platformen?
Hvakan vi oppna?
Hvordanskapeverdi?
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Understand your
customers to
personalize and build
relationships

Hvilkekundereiserer relevante?
Hvilkeopplevelserskalvi skape?

Orchestrate proactive
experiences to create
raving fans

Hvilkeopplevelserer best?
Nar skalkundereiseneskje?

Engage in ways that
are personally
relevant

Innhold som engasjeref
Relevantkonteks®

Do what matters



History of Marketing

2018 2019

April: Marketing Public Preview ReleaseWave 1 and 2 features.
June: GA. A A/B testing

Design  Summary  Insights

Marke Marketing Emaik Designer
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Waiting for Registrations! W oo Batton

Hi {{contact fullname}}

B vorteton poce || [@ £

{{#if (eq contact.address1_country 'USA'J}}

Registrations are open now in USA I
[ — Opened (o) [Ep— . Registation Link Link
23 {{else if (eq contact.address1_country IND'} >
Registration are open now in India
Registration Link
Hard bounces Alignment
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Waves of innovations

o
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2020 2021 2022

Multi -channel content Al powered real -time interaction Enterprise orchestrations

engagement management capabilities

A Content-rich social media posts A Eventbased customer journey A Collaborate using the buitin Microsoft Teams

A Reimagined email editor orchestration A Unified view of customer activity across
A SMS messages & push notifications Marketing, Sales, and Customer Service

A Al spam checker

A Integration for Microsoft Teams live events A Al-powered |de§s to automatically generate A JourneyUX optimization

: content for emails . .
and meetings A Power Automate triggers journeys

A Al-driven run-time channel optimization

10 000 interactions — 100 000 interactions — 300 000 interactions
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